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Venice Festival of Media

Attendee Research Questionnaire

We are delighted to welcome you to the second Venice Festival of Media.  We are keen to hear the feedback of all attendees to the event and would be extremely grateful if you would take the time to answer these few questions.  

WIN A COMPLIMENTARY VENICE FESTIVAL OF MEDIA 2009 TICKET
Please return your completed form to any Venice Festival of Media representative, recognisable by their uniform shirts, or to the C Squared festival registration in the Palazzo del Cinema. 
After the event, we will draw the names of 2 respondents from those who have completed forms and the winners will receive a complimentary pass to next year’s Venice Festival of Media.
· Your name (optional):

· Your company (optional):

· Please indicate whether you are:

· Advertiser

· Agency

· Media owner

· Other: Please describe:

· Where did you first hear about The Venice Festival of Media?
· C Squared employee

· Colleague
· Emailed information
· Trade association communication > Please state which one:
· Press editorial > please state which publication:

· Advertisement:  

· Advertising Age Magazine
· Advertising Age Online
· Advertising Age China
· CB News (France)
· CMDglobal.com
· Cream magazine
· Campaign
· Communicate (Middle East)
· Gulf Marketing Review (Middle East)
· M & M Magazine
· Media Hong Kong
· MediaWeek (UK)
· Werbung & Verkaufen (Germany)
· What motivated you to attend the event (please tick as many boxes as are 
relevant)?
· The networking opportunity

· Conference programme overall

· Particular speakers, please indicate:

· Focus on creativity of media

· Focus on global media issues

· Opportunity to learn about new media technologies

· Opportunity to learn about new media opportunities

· Opportunity to promote your own media offering
· Opportunity to promote your agency expertise

The Venice Festival conference programme has endeavoured to debate the key issues central to the global media communications industry; to celebrate the increasing creativity of media communication and media advertising strategy and to highlight emerging opportunities.

· How would you score the success of the event in meeting this objective, 
with 1 indicating not well and 5 indicating excellent:
1

2

3

4

5
Comments:
· Please can you rate the following Big Picture sessions, with 1 indicating 
not well and 5 indicating excellent?
DAY ONE

Katherine Pope, NBC


1 
2

3

4

5
Mike Murphy, Facebook
1 
2

3

4

5
Global Client Session
1 
2

3

4

5
Viviane Reding, European Commission
1 
2

3

4

5
Creative Gurus
1

2

3

4

5
DAY TWO

Agency CEO Hotseat session


1 
2

3

4

5
New Media Business models debate

1

2

3

4

5
· How did you rate the Thought Leader Sessions you attended, with 1 indicating not useful and 5 indicating excellent? 
Day one morning
1

2

3

4

5
not attended

Day one afternoon
1

2

3

4

5
not attended

Day two morning

1

2

3

4

5
not attended

Day two afternoon
1

2

3

4

5
not attended

Comments:

· Do you think that the sponsor partners have brought value to this event, with 1 indicating little value and 5 indicating excellent?

1

2

3

4

5
Comments:

· Did “VFM Vision” and the information provided enhance your overall delegate experience (content on plasma screens)  
YES  /  NO

· What issues or topics would you like to see The Venice Festival of Media address in 2009?

· Are there any speakers you would like to hear from and/or recommend in 2009?

· What country or region would you like to see more delegates to come from?

We would like to hear your opinions on the logistics and practical side of your experience at The Venice Festival of Media.  With 1 indicating poor and 5 indicating excellent, how would you rate:

Venice the city, as a location:

1

2

3

4

5
Comments:

Your hotel:

1

2

3

4

5

Please indicate where you stayed:
The Conference Venue:


1

2

3

4

5

The Gala Dinner venue:
1

2

3

4

5
The Venice Festival of Media staff:
During the booking process:

1

2

3

4

5

At the event:



1

2

3

4

5

Information Updates & Booking Process prior to The Festival:

1

2

3

4

5 

· Any other comments and/or suggestions:

C Squared Communications Ltd,
6-8 Standard Place, Rivington Street, London , EC2A 3BE

Phone: +44 (0)20 7613 9700 Fax: +44 (0)20 7168 2292
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